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Marketing Services
Syncom

Syncom Marketing are an integrated
marketing agency. They offer an holistic
approach to market research, events,
sponsorship and direct marketing.

Verve created a corporate identity for
Syncom including stationery, proposal
templates and a website.

We worked closely with Syncom to
identify what makes them different from
their competitors. We created the
strapline ‘synchronised marketing
solutions’ to emphasise their name and
ethos. 

We created an identity to reflect the 
balance of services that Syncom provide.
The styled letter ‘o’ is a cipher that we 
have used throughout their identity. 
Looked at closely, it is a mirror image of two
fish circling each other. It is deliberately
reminiscent of the ying and yang. 
We wanted to illustrate the harmony of 
disparate services in a fast moving sector.
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Marketing Outsourcing

The Way of the Future
Neville Pokroy B.Com, B.Com (Honours) Marketing

The world is changing - rapidly. 

Technology is impacting on everything we do. Products and services prolifer-
ate, and the choices confronting potential 
customers are too numerous to contemplate. Things are great, if you can cope
with such rapid change. 

Business growth is the order of the day, and quite often, despite the efforts of
the company itself. Very often the company experiences a slow down in growth
before coming to the conclusion that something more is needed in the business.
And in this ever-changing world, how will companies maintain satisfactory
growth if they are not effectively organised from a marketing perspective.

With great difficulty, one imagines. Why?

Having a good command on the direction markets and competitors are 
moving, and developing strategies, products, services and communications to
reach potential customers during this ongoing shift is the reason. From a 
company identity to sales materials; from advertising to sales or customer
incentives; from market trends to customer trends; from marketing objectives
to sales targets. All of the above, and lots more, are crucial to the long-term
health of a company. And that is a primary responsibility of the marketing expert.

So how does medium and small business cope with this challenge without a
permanent marketing function within the company? Very often it doesn't. It's
left to the company owner or a designated person to market the company, and
usually that person does not have the expertise to undertake the task.

But there is a solution. It's called Marketing Outsourcing.
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synchronised marketing solutions

Syncom Marketing Ltd

72 New Bond Street,London,W1S 1RR

Telephone 0845 130 6103

Facsimile 0845 130 6102

W ebsite w w w.syncom-marketing.co.uk

Email info@syncom-marketing.co.uk
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