Marketing Services
B & Syncom

Syncom Marketing are an integrated We created an identity to reflect the
marketing agency. They offer an holistic balance of services that Syncom provide.
approach to market research, events, The styled letter ‘0’ is a cipher that we
sponsorship and direct marketing. have used throughout their identity.

Looked at closely, it is a mirror image of two
Verve created a corporate identity for fish circling each other. It is deliberately
Syncom including stationery, proposal reminiscent of the ying and yang.
templates and a website. We wanted to illustrate the harmony of

disparate services in a fast moving sector.
We worked closely with Syncom to
identify what makes them different from
their competitors. We created the
strapline ‘synchronised marketing
solutions’ to emphasise their name and
ethos.
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At Syncom Marketing we offer a holistic approach to your promotional campaign
reguirernents. Our experience in market research, branding, graphic design,
advertising, events, sponsorship and direct marketing is combined to offer fully
integrated solutions. The combination of shared specialist knowledge and our
consultative approach, ensure that clients enjoy the benefits of synchronised
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Marketing Outsourcing The world i changing - apidy.

Technology is impaciing on everytring we do. Products and senvices profer-
T h e Wa of th e F u t ure ate, and the choices confronting potential

y Cusiomers are 1o nmerous o conemplat. Things aregeat, f o can cope
with such rapid change.
Neville Pokroy B.Com, B.Com (Honours) Marketing Business growth s the order of the day. and quie often, despite the efors of
the company isell. Very often the company experiences a siow down in growih
before coming to the conclusion that something more is needed in the business.
Andin worid, how will companies
growih i they are not effectively organised from a marketing perspeciive.

Wit great difficulty, one imagines. Why?

Having a good command on the direction markets and competiors are
moving, and developing strategies, products, services and communications o
reach potential customers duing this ongoing shift s the reason. From a
company ideniiy to sales materials; from adverlsing to sales of customer

: fom markt trends (o
to sales targets. Al of the above, and lots more, are crucial o the long-term
health of d f

S0 how does medium and small business cope with this challenge without a
permanent markeling function within the company? Very often t doesri. Its
left 10 the company owner or a designated person to markel the company, and
usually that person does not have the expertise to undertake the task.

Butthere is a solution. Is called Markating Outsourcing.
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