Recruitment

@ 6" Recruit Media

Recruit Media provides a rich resource of
creative and management specialists who
work across a range of media and new
knowledge-based businesses.

Verve have been working with Recruit
Media for five years designing their
literature, advertising, exhibitions and
stationery.

Verve has produced a set of guidelines for
Recruit Media to assist the consistent
reproduction of their brand:

Visual Identity -

Corporate Mark, Typography, Colour
Company Presentation -

Vision, Proposition

Media pack -

Advertising House Style
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Recruitment is all about people. Verve
have placed people at the heart of the
Recruit Media identity. Previous campaigns
for Recruit Media relied upon expensive
photography. lllustrations represent great
value and can lend a distinctive style to a
campaign. Silhouettes in corporate green,
purple, black and white are used to
illustrate all the marketing materials.

This creates a recognisable style that
differentiates Recruit Media from their
competitors. The figures are used together
with a grid of green tints graduating from
solid to white. This is a visual metaphor for
the digital world of technology. These two
elements embody the Recruit Media statement -

PEOPLE @ THE FRONT OF CREATIVE TECHNOLOGY



ADVERTISING

Tale
spotter

Enthusiastic consultants with
industry expertise in:

M Design for Print
B New Media

B Editorial

W Search

Contact

Victoria Lubbock
Managing Director

or Steve Leybourne
Commercial Director

We'd like to make
an appointment
with you.

STATIONERY

Recruit Media Ltd
20 Colebrooke Row,
London N1 8AP

Victoria Lubbock MRec
Managing Director

Tel: 0207704 1227
Fax: 020 7704 1370
email: info@recruitmedia.co.uk

www.recruitmedia.co.uk

20 Colebrooke Row, London N1 8AP

Telephone: 020 7704 1227  email: vix@recruitmedia.co.uk
Facsimile: 020 77041370 web: wwwrecruitmedia.co.uk
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