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Karachaganak is a giant oil and gas
condensate field in the Uralsk region of
Western Kazakhstan covering an area of
approximately 500 square kilometres.

Agip, BG, LUKOQIl and Texaco have a
production sharing agreement with the
Republic of Kazakhstan. This venture is
called the Karachaganak Integrated
Organisation.

KIO asked Verve to consult on their online
branding strategy - internet, extranet and
intranet. These three mediums are
interconnecting and any visual design
work would need to integrate. An audit of
the KIO Visual Identity was undertaken
that demonstrated how disparate their
marketing communications were.

With offices in Russia, Kazakhstan and the
UK their visual identity had become diluted
and inconsistent.

A new identity programme has wide
reaching implications. Every item of
communication needs to be replaced

from stationery to signage. KIO did not
have the resources for this level of
operation. We sought to rationalise the
existing identity and put in place simple
management tools to ensure its future use.
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We refined the existing elements to create
a new identity that would be recognisable
to KIO’s clients and staff. The developed
identity is robust enough to work across
the multitude of media that led the
previous version to be disfigured.

It was a requirement of the identity that
both cultures would be represented -
hence the two languages. We drew upon
the blue and yellow of the Kazakhstan
Flag and created a simplified form that
would work consistently on-screen and
in print.

KIQO’s literature appears in both Russian
and English. This presented a challenge

in standardising the use of fonts. The font
Arial is available in Russian and English it
is also available as an internet browser font.

Verve supplied KIO with an identity
guideline in Portable document Format
(PDF) for easy distribution online. The
guideline describes use of the Corporate
Mark across media, the corporate colour
palette and typography. The Corporate
Mark was supplied as digital artwork for
print and online reproduction.
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