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from the heart of your business, 
we help you to communicate the 
truth that attracts loyalty and 
establishes your brand 
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CORPORATE IDENTITY - 
CRETEANGLE
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The Designing Demand ‘Generate’ programme is an
initiative developed by the Design Council with the
purpose of encouraging the use of design by UK 
SME’s. The programme is supported by the South 
East England Development Assocaition (SEEDA) 
and Business Link.

Edward Benton & Co Ltd manufacture a range 
of ‘Pan type mixers’ for the building industry. 
They joined the Generate programme to develop a 
new Brand Identity in order to refresh and raise their
brand profile, position their brand relative to
competition, and communicate effectively 
their capabilities. 

Since the foundation of the business in 1956, the 
name CreteAngle had become the generic 
description for a Pan Type Mixer. Manufacturing
Competitors from China were advertising their 
copycat products under the name CreteAngle. 

The CreteAngle Mixer is unique in that it uses a 
forced action motion for mixing the substrate in 
a pan. Simple ‘Bell Type’ Mixers rely only on gravity 
and do not achieve a fine blend of mixed materials. 

The new identity has been created to convey 
precision engineering.  Our solution includes the
company strapline - FORCED ACTION PAN-TYPE
MIXERS - to emphasise the differentiating characteristic
of CreteAngle products. The new Corporate Mark
features a stylised letter ‘C’ icon (to represent the Mixer
Pan) and a specially created Logotype. We stipulated
that when the company is referred to in text, a capital 
‘A’ must be used for the second syllable to aid
pronounciation - CreteAngle.

We have implemented the new branding across -
Business Stationery, Brochure, Product Sheets 
Exhibition Stand and Product.

The Directors launched the new brand at a trade fair in
Cologne and were very positive about the results : 
� They received requests from over 60 countries  
� They have 200 leads to follow from the show   
� They judged the show was a success 
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MSI Global Alliance (MSI) is an alliance of 
independent professional firms. As members of 
MSI, smaller firms are able to offer a level of service
comparable to much larger practices. The network
enables members to link with other single practice
member firms around the world. 

When MSI approached Verve, the network 
was known as MacIntyre Stra

..
ter International 

Limited. Verve were briefed to reposition the 
alliance and make their proposition clearer to
prospective firms. 

We held a brand workshop with MSI’s 
Secretariat to determine the qualities that 
define the network - vision, proposition, 
positioning and personality.

The topics of the workshop were:
� Establish who the target audience is 
� Determine MSI’s long-term vision 
� What is MSI’s proposition?
� How does MSI position itself?
� What is the personality of MSI?

The results of the workshop determined the 
direction of the new identity.  We emphasised 
that MSI were unique in offering a worldwide 
service to the combined legal and accounting 
disciplines. The new visual direction had to 
project confidence and reliability - Lawyers and
Accountants are notoriously conservative! 

Network members are encouraged to indicate
membership status on their stationery. 
We devised a three level system of branded 
membership and created digital artwork 
templates for printing member stationery.

The identity is explained in a printed guideline 
together with a CD-ROM containing artwork. 

We have designed a selection of printed 
items for MSI including; member directories, 
folders, plastic envelopes and the annual 
review. Verve provides an ongoing brand 
management service to the secretariat. 

CORPORATE IDENTITY - 
MSI GLOBAL ALLIANCE
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